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The WinnersBatch 4 2019Why SEA Creative Camp?

High Officials Meeting on SEA-
TVET mandate SEAMEO to 
improve quality of TVET students 
to meet future demands by 
integrating industry 4.0, creative 
industry, digital careers, and 
trends of future works to 
curriculum and learning activities

Background
To respond to the mandate from High 
Officials Meeting on SEA-TVET regarding 
quality improvement of TVET students to 
meet future demands by integrating industry
4.0, creative industry, digital careers, trends 
of future works into curriculum and learning 
activities, SEAMEO Secretariat and 
SEAMEO Regional Centres initiated SEA 
Creative Camp in 2018 with the support from 
Ministry of Education and Culture, Indonesia

SEA Creative Camp aims to provide 
intermediate technical knowledge and skills 
of Industry 4.0 technology, entrepreneurship 
and global competencies to students and 
teachers in Southeast Asia through online 
platform (Low cost and high impact).  

A total of 4 batches of SEA Creative Camp have been 
conducted since 2018 with approximately 4,132 teachers 
and 15,605 students from 2486 schools in Southeast Asia 
participated.  

SEA Creative Camp Online Courses

SEA Creative Camp Processes

1st and 2nd Batches in 2018: 6 Online courses

19 Online Courses from March – August 2019 
“Integrating with Entrepreneurship” (in some courses 
such as Applied Robotic, AR, Fashion Design, Culinary, 
Waste Recycling, Tourism Promotion)      

Participants

On Focus: Entrepreneurships

Being an entrepreneur becomes a trend of new
generations in setting up their own small business.
However, it is not easy.
Entrepreneurship is much less about the act of trading, but
more of having an entrepreneurial characters and skills.
Online training course provide basic knowledge, principles
and skills in setting up a small business and learn from the
experienced instructors.

• The course was conducted under SEA Creative Camp 
for 2 batches in 2018 during February-March and May-
June 2018. 

• 1,183 participants are 214 teachers and 969 students 
from 161 schools in 6 countries: Indonesia, Malaysia, 
Myanmar, Philippines, Thailand, and China.   

• Registration by a team:  1 team = 3-5 students and 1 
teacher 

• Delivery Mode: Using WebEx online platform in English. 
• Training Sessions: 16 hrs or 8 sessions for 2 months.      
• Instructors: Teachers from SMK Salamat Pagi

Indonesia, University Lecturers, Entrepreneurs.         

Course in Brief

• At the end of the training, participants were given 1 
month to find/create their own products based on the 
survey. 

• Participants must sell the product in their community.  
• Online and traditional marketing strategies must be 

integrated in the plan.   
• Each team was required to submit 1) Business Plan 2) 

Sales Report 3) Picture of Products  4) Pictures of 
Traditional- Online Promotional Materials 

• The shortlists were invited for on-line presentation. 
• The winners received the monetary prizes and invited to 

be the trainers for the next batch of SEA Creative Camp.    

Lessons Learnt

‘Nothing is impossible, we can be young successful entrepreneur through this competition’


